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Bodega Makeover
DOCU-REALITY SHOW  

Bodega Makeover, similar to Extreme Makeover Home Edition, Hotel Impossible and This Old House, is a 

docu-reality web series providing store improvements and healthy eating options for local neighborhoods. 

The host will meet with the business owner to find problems and will act as a consultant. He will bring 

community health experts and designers in the process. 



The Problem

With all the healthy eating craze, Urban farms and rooftop 
farming that are being built in every city, Bodegas are 
lagging behind, though they are the heart of the community. 
Here are the current issues:

Food Deserts
When you live a mile or more in distance from a 
supermarket/bodega, and have limited access to fresh 
produce, meats, and healthy foods. Food deserts contribute 
to the U.S. obesity epidemic.

About 23.5 million people live in food deserts. Nearly half of 
them are also low-income. Approximately 2.3 million 
people (2.2% of all US households) live in low-income, rural 
areas that are more than 10 miles from a supermarket.

Food Swamp
A place where unhealthy foods are more readily available 
than healthy foods. This includes foods that are dense in 
calories, high in sodium, and high in sugar.

http://americannutritionassociation.org/newsletter/usda-defines-food-deserts 



Health Experts Alarmed By Spike In Colon, 
Rectal Cancer Rates Among Millennials

According to the American Cancer Society study, 
people born in the 1990’s have twice the risk of 
colon cancer, and four times the risk of rectal cancer, 
that people born in 1950 faced at the same age. The 
increase is not linked to family history, so 
environmental factors are likely to blame. 

But what if we can make our communities 
healthier - no more swamps, no more 
deserts , while at the same time helping 
bodega owners achieve the American 
Dream? What if we can give bodegas a 
makeover?



The Solution

A refurbished bodega can:

• Attract more customers

• Increase community 

engagement

• Be better equipped to maintain 

fresh produce

• Serve as a brand advocate

• Create more jobs

The focus is to highlight the story of the bodega owners, 

local community residents, and organizations. Local 

community organizations will assist with the bodega 

transformation. 

The CDC has approved The Healthy Bodegas Initiative 

project and will work with bodegas in the city’s 

underserved communities to store and promote more 

healthful foods. It also works with community organizations 

and area residents to promote nutritional awareness and 

promote the purchase of healthier foods. They will offer 

training and incentives to bodega owners in need.

Physically transforming the bodega, while also providing 

the necessary training in areas such as economic 

development, marketing, and customer service, is the first 

step to successfully improving the community’s quality of 

life. 



Consumer Goods Companies (CPG)

With increased global focus on health, urban farming, and natural eating, smaller food companies have grown in recent years 
— a Boston Consulting Group report found that CPG companies with less than $5B in sales gained 2.7 points of market share 
since 2011 — representing $18.1B in aggregate sales growth.

New companies are looking for ways to expand their brands, and The Bodega Makeover project is a great platform to 
showcase these companies. Here are some of those who showed interest in product placement/sponsorship:

Dang Foods, LLC, Califia Farms, SUJA JUICE, OCHO Candy Bars, Good Karma, Stonyfield, Quinn Snacks



Millennials Are In Reach- Gen Xers Pay The Bills
Yes, Millennials are the most-studied generation today. However, a Yahoo study discovered that Gen Xers currently 
have the greatest spending power and influence as consumers.

In order to reach Gen X, the report recommended engaging with mobile marketing and using branded content to 
make connections with the demographic. 

This is a great opportunity for Bodega Makeover and brands to connect with both generations. The Millennial 
generation is the ideal target audience, but Gen X should not be excluded. 

Hispanic Millennials Seek a Cultural Connection at Grocery
According to the Nielsen 2016 reports, when it comes to grocery shopping, Latino Millennials are true to their heritage, 
attracted by cultural touchstones of smell, taste and familiarity. 

Reports also show that not only do Latinos value their roots, they’re also open to other cultures and have shopped at Asian 
supermarkets.

71% of all Millennials say they appreciate the influence of other cultures on the American way of life. It’s also shaping their 
consumer habits—from brand loyalty and product purchasing to language and media usage.

This is a great opportunity to connect communities through food and media. 

For more information: 
http://www.nielsen.com/us/en/insights/news/2016/hispanic-millennials-seek-a-cultural-connection-at-grocery.html 



APPO 3.0 Powerpoint Template.

Price Table
Sponsors have a unique opportunity to

connect to the urban community by
positioning themselves as supporting its

health, economic vitality, and social
fabric.

Special Sale: $5,000

★ Sponsor logo prominently
displayed in credits

★ Sponsor logo placed in any
printed materials

★ Product placement in
bodega during show

Top Shelf Sponsor: 
$10,000

★ Sponsor listing in credits
★ Sponsor listing in any 

printed
materials

★ Product placement and 
usage in

bodega during show
★ Participate in the makeover

Eye Level Sponsor: 
$15,000

★ Verbal acknowledgement of 
sponsor during

the show
★ Sponsor logo and message 

prominently
displayed in credits

★ Product placement and usage 
in bodega

during show
★ Company representative being 

featured in
show

Sponsors will build positive brand
recognition both among those who

frequent bodegas, and those who may
have moved on but care about the

well-being of the communities where
they were raised.



As a first generation Latina, I have experienced the changes in my community from older immigrants to new 
generations  of  Latinos.  Growing  up  in  the  city,  bodegas  were  the  center  of  our  connections,  not  just  to  buy 
groceries,  but  to  share  a  joke,  a  recipe,  stories  from  home,  or  the  latest  gossip.  As  a  child,  I  would  go  to  a 

bodega to get fresh peeled oranges for less than a dollar and the owner would ask me how my family was doing. These 
days bodegas have become commercial and have forgotten the simplicity of community values.  

I  have  more  than  fifteen  years  experience  in  the  entertainment  industry.  My  credits  include  working  as  a 
production manager and stage manager for a theatrical comedy show “Macho Men and the Women Who Love Them,”  
at  the  famous  Kodak  theater  in  Los  Angeles,  California.  I  also  worked  on  a  scripted  series  called “STRIPPED” 

that highlighted the juvenile detention system and gang squads. 

Additionally,  I  have  managed  many  events,  such  as  The  Color  Magazine  All-Inclusive  Awards,  Irish  Solas 
Awards,  and  the  Roxbury  Multicultural  Festival.  My  experience  working  for  nonprofits  gives  me  a  unique 

perspective to write stories that are socially relevant to our community. 

Producer / 
Writer

Evelyn Brito
Creative Producer

617-331-9111

https://vimeo.com/keepitsimpleproductions

http://www.imdb.com/name/nm3250194/



Director

Hey! I’m Meir Kay!

I was born in Brooklyn, NY raised in New Haven, CT. 
I'm a 27 year old director, producer, and 
motivational speaker. I love using the medium of 
video to create messages of positivity and happiness 
to share with with world.

When I'm not producing and starring in videos, I 
spend time running (half) marathons, volunteering, 
backpacking, and giving motivational speeches on 
how to achieve happiness every day, spread 
kindness, and live a positive life. 

https://www.youtube.com/MeirKay
https://twitter.com/meirkay?lang=en
https://www.facebook.com/MeirKay/?ref=page_internal
https://www.instagram.com/meirkay/?hl=en
https://www.linkedin.com/in/meirkay/

Host

Lee Chin is an Actor/Comedian/Improviser/Sketch 
writer from New York City.You can see Lee's work on 
Youtube and Theflama.com. 

Born and raised in New York City spent my life making 
people laugh and loving it. Mixed race Chinese/Puerto 
Rican and the proudest and happiest. At the age of 23 
Lee Chin started "The God Bun" and it's his main 
source of power.

https://www.youtube.com/watch?v=Eenl0Lq8EZM&t=
146s

https://www.youtube.com/MeirKay
https://twitter.com/meirkay?lang=en
https://www.facebook.com/MeirKay/?ref=page_internal
https://www.instagram.com/meirkay/?hl=en
https://www.linkedin.com/in/meirkay/
http://theflama.com/
https://www.youtube.com/watch?v=Eenl0Lq8EZM&t=146s
https://www.youtube.com/watch?v=Eenl0Lq8EZM&t=146s


Bodega Makeover: Mission

Our main aims are to promote healthier options, and to 
tell the stories of Hispanic/Urban communities that have 
less access to healthy food, while simultaneously 
connecting families and communities. 

Bodega Makeover will travel where it is needed - the 
United States, Latin America and the Caribbean - to 
ensure fresh and reliable food supplies are available.

Each episode will dive deep into the personal life of a 
bodega owner, and into the important role of the bodega 
on the overall health of the community. We will generate 
stories by connecting with non-profit organizations who 
are working on community development. 
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Fiscal Sponsor 
Partner

Mission.Earth is owned and operated by
Sponsor, Inc. a 501(c)(3) tax exempt

organization. Our Tax ID # is 81-0741435

Please note sponsorship benefits go into effect once payment is received.

http://www.mission.earth/partners/portfolio/bodega-makeover/
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